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As these last three issues of Signed have 
highlighted, when designers use their considerable 
creative powers to bring people together to 
identify and then rethink the problems they face, it 
is possible to make a dramatic difference to their 
lives. Whether it is painting street intersections, 
joining a running group, collecting rubbish, 
baking bread, or talking about death, the projects 
introduced in these issues highlight a simple fact— 
the actions around connecting people are at the 
heart of substantive and meaningful change. 
Human-centred Design has served as the 
overarching concept for the spectrum of 
approaches over the three 2020 issues of Signed. 
The stories have introduced a variety of Design 
concepts, including: community design, place 
making, citizen science, co-design, co-operative 
design, and more. But without exception, all 
the activities featured have the core objective of 
connecting people, and using their combined 
power to address problems they face in their lives. 
These examples fit comfortably into the idea of 
Human-centred Design, and hold valuable lessons 
for anyone wanting to help build a better and 
more people-friendly society. 
At its simplest, every design project is the same—
understand the problem, agree upon objectives, 
decide a plan of action, and then carry it out. But, 
as we have seen with the difficulty and gravity 
of the issues covered in the 12 stories featured, 
when it comes to societies, communities, and 
individuals, few problem of significance are 
uncomplicated and easy to solve. However, given 
the creativity and effectiveness of the activities 
introduced, it is clearly possible to make a 
difference, and the flow-on effects of successful 
projects can exceed expectations. 
Our extended exploration of socially beneficial 
design has focused on the most vulnerable 
in society, and those in need of tangible 
improvement in their lives. The stories contain a 
hopeful message to take into the future. Namely, 
designing for social change works best when 
it is inclusive, engaging, meaningful, fun, and 
generates appropriate solutions to the problems 
being addressed. It is a message for our times, 
more important than ever as the world collectively 
struggles with communicable diseases, increasing 
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